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• Corporate Governance in 
Developing Economies 

• Business-Government 
Relations 

Marketing Management 

• Social Inclusion and Rural 
Marketing 

• Value Based Advertising 

• Cross-cultural Marketing 

• Innovative Marketing Strategies 

• Green and Environmental 
Marketing 

• Hospitality, Tourism and 
Services Marketing 

• Consumer Protection and 
Marketing Ethics 

Financial Management 

• Financial Institutions and 
Markets 

• Financial Inclusion 

• Financial Markets, 
Investment Banking and 
Financial Services 

• Financial Derivatives and 
Risk Management 

• Financial  Globalization and 
Contagion 

• Financial Architecture and 
Innovation  

• Behavioral Finance 

 

• Mergers and Acquisitions and 
Corporate Restructuring 

• Corporate Finance 

 Human Resource Management 

• Managing Workforce Diversity 

• Human Resource Planning 
and Development 

• Employees and the Corporation 

• Work-life Balance 

• Organizational Commitment 

• Employer Branding and 
Talent Management 

• Enhancing global 
competitiveness through IQ, 
EQ and SQ 

• Gender and Cross-cultural 
Issues in HRM 

• Spirituality in Workplace 

General Management 

• Agri-business Management 

• Knowledge Economy 
and Management 

• Business Innovations 

• Entrepreneurship and 
Economic Development 

• Industrial Relations 
and Labor Laws 

 Accounting, Auditing and             
 Taxation 

 

International Conference on  

Business, Society and Governance: Emerging 

Management Paradigm  
 

February 26-28, 2017, Pokhara, Nepal 
 

The International Conference on ‘Business, Society and Governance’, organized by School of Business, Faculty of 
Management Studies, Pokhara University, envisages to provide a global forum to academicians and practicing 
managers to discuss critical issues pertaining to the impact of ethical business practices, corporate governance and 
CSR on society. It aims to act as a platform for sharing ideas on how value based businesses can contribute to 
formulating innovative paths regarding how companies are designed and managed, and how they take an active 
part in improving the societies where they operate. Conference will be highlighting on the broad forces that shape 
the relationships’ between business and society and the way they govern. The changing societal and ethical 
expectations, redefined role of the government, dynamic global economy, ecological and natural concerns, and 
changing role of technology and technological advancements that are considered as evolving strategic initiatives 
will be the focus area of the conference. Similarly, the conference will also provide opportunities to share cutting-
edge research experiences bring new ideas, debate issues and address latest developments in the domain of 
business and management practices that deliver social value.  It will also offer platform for networking and 
collaboration amongst management scholars from different disciplines across the globe.  

 

The conference’s focus is on: 
• Developing insights into creation of responsible, value based and ethical business practices. 
• Sharing of research based knowledge related to the emerging issues in business and management. 
• Case studies and innovative applications on the related fields. 

 

The conference invites the submission of papers and case studies on any topic mentioned in the list of 
conference topics and associated areas. 

 

 Business and Society 

 
• Ethics for local and global 

success 

• Business as Social Change 
Agents 

• Ethics in Business Models: 
Integrating Ethics into 
Strategy 

• Ecology and Sustainable 
Business  Development 

• Regulation of corporate 
social behavior 

• Social Entrepreneurship 

• Value Creation and Value 
Based Management 

Corporate Governance and    
Corporate Social Responsibility 

• Corporate Governance: Laws, 
Practices and Challenges 

• Governance of MSMEs 

• CSR: Philosophical and 
ethical aspects 

• Aligning CSR with Brand and 
Image Building 

• CSR-Investment for Creation of 
Social Capital 

• Corporate Citizenship-CSR as 
the New Agenda for 
Governance 



 

Registration*
 

Registration Fees Research Scholars Academicians Institutional  

Representation** 

Nepal and SAARC  

Countries 

 

NPR: Rs. 4000 

INR : Rs. 2500 

NPR: Rs. 7500 

INR: Rs. 4600 

NPR: Rs. 15,000 

INR: Rs. 9300 

 Foreign Countries USD 40 USD 75 USD 150 
*  Discount will be offered on registration fee for research scholars and academicians on request  ** The institutional representation category 
registration fee covers charges for two faculties and one research scholar in case for academic institutions. 
 
Registration fee will include conference dinner, lunch and tea for the conference days, and conference materials. 
Registration forms can be downloaded from the conference website. The registration fee should be paid through 
demand draft/banker's cheque in favour of School of Business, Pokhara University. The registration form and 
payment details will be provided after acceptance of papers. The registration form should be sent along with the 
demand draft. The fee is non-refundable in all circumstances. In case of joint authorship with two or more 
authors, all authors have to compulsory register for the award of certificate, and participation in conference.  

 

Local Hospitality 

The conference is being held on School of Business, Pokhara University, Lekhnath and Pokhara.  Limited numbers of 
rooms are available for international participants only and will be available on first come first serve basis. 
Participants will be assisted on reservation of the rooms on discounted prices in hotels located in Pokhara city if 
required. Request for reservation of room should be sent along with full payment by February 20, 2017. 
Reservations w i l l  be confirmed only on receipt of full payment by demand draft in favour of School of 
Business, Pokhara Unviersity payable at Pokhara. The details of the room tariff can be obtained through e-mail 
from Conference Secretariat. 

 

Important Dates 
 

Last Date for Abstract Submission February 10 , 2017 

Notification of Acceptance of the Abstract February 14, 2017 

Last Date for Submission of Selected Papers February 17, 2017 

Last Date for Registration Fees  February 20, 2017 

Conference Dinner February 26, 2017 

Conference Dates February 26 -28, 2017 

Guidelines for Abstract Submission 

Selection of papers for presentation will be based on detailed abstracts of about 1000 words. Abstracts must include 
a clear indication of the purpose of research, methodology, major results, implications, and key references. They are 
requested to adhere to the following: 

Length About 1000 words excluding title/cover page  

Margins 2.5 cm. or1 inch 

Font Times New Roman, 12 point 

Spacing 1.5 

Title Page Title, author(s), affiliation(s), contact details 

Key Words Four 
 

Abstracts will be blind reviewed and only those abstracts approved by the reviewers will be selected. An electronic 
copy of the abstract in MS Office Word  version should be mailed to the conference convener not later than February 
10th, 2017 at inconfms@pu.edu.np. Acceptance of the abstract implies that at least one of the authors will 
attend the conference and present the paper. In special cases, final papers can be accepted without prior 
abstract submission. The organizing committee reserves the right for such acceptance.   

 

Criterion for Evaluation by the Reviewers 

Relevance: Does the subject of the paper appeal to the interests of the conference attendees? 
Methodology: Does the paper use sound and appropriate method(s)? 

Originality: Does the paper add new findings, insights, or knowledge to the body of literature? 
Research: Does the paper compare and weigh the material against the work of others? 
Conclusions: Are the conclusions sound and justified? 
Managerial Implications: Is the managerial relevance and implications of the decision problem demonstrated? 
References: Are the references adequate? 

 

Contact Details: Associate Prof.  Dr. Dipak B. Bhandari (Conference Convener) 
School of Business, Faculty of Management Studies, Pokhara University 

Lekhnath, Pokhara,  Nepal 

Tel: +977-9856031773, +977-61-561547, +977-61-561696  
Website: www.pu.edu.np/inconfms2017  Email: inconfms@pu.edu.np 

 

SCHOOL OF BUSINESS, POKHARA 
UNIVERSITY, NEPAL 

 

School of Business which was established in 1998 is the 
pioneer constituent college of Pokhara University founded 
with the primary objective of generating middle level 
managers and executives bearing applicable practical and 
cognitive managerial expertise as required by the country.  

Considered as one of the premier business school that 
launched BBA and MBA with the blend of relevant 
management theories and existing practicalities in 
management the school thrives to be one of the finest 
institutions in the country having an academic rigour that 
matches the excellence in the management fraternity. 
With the experienced and skilled set of faculty and 
students representing wide arrays of discipline and 
locations around the country, the college has aimed at and 
is moving towards the direction of establishing it as the 
centre of excellence by imparting necessary management 
knowledge needed for the nation.  

 

POKHARA 
     

Pokhara is the second largest city of Nepal which is globally renowned for the natural landscapes and beauty that 
appeals to thousands of visitors from different countries all the year round. Considered as the natural sanctuary, the 
city has exotic lakes, mountains and hills that allures everyone. The city comprises of the spectacular beauty of 
majestic peaks within the range of 30 miles from the city and can be observed from the city itself. The Round 
Annapurna Trek which extends around the peaks and hill areas covering the city and the zone has been regarded as 
the worlds’ best trekking route too. Words seem less to describe the natural beauty of the city and it’s the natures 
blessing that has made the city as the must visit city.  

 

 
 
 
 

 
 
 

 
 
 
 

How to reach Pokhara? 
 

Pokhara is in the vicinity from other cities and major districts of the western and central region of the country and 
is just 5 hrs of drive (200 kms) from the capital city Kathmandu. It has access to air transportation too. It only 
takes half hour to reach Pokhara from the capital city Kathmandu by air. The availability of travel and tour agencies 
that operate globally and all the year round has assisted people to visit the place easily. 

 
 

Climate 
 

The city has a humid sub-tropical climate however, the climate seems moderate all the year round. The summer 

temperatures average between 25 and 33OC, and in winter it averages around -2 to 15OC.  Winter and spring skies 

are generally clear and sunny and further glorify the natural appeal of the city. Pokhara is a rewarding travel 

destination in any season. However, the participants are advised to bring winter clothes with them. 

Conference Organizing Committee  

Convener:    Dipak Bahadur Bhandari, PhD ( Associate Professor, Pokhara University) +977-9856031773 

Co-convener:    Balram Bhattarai           (Asst. Professor, Pokhara University)   +977-9856030219  

Conference Secretariat:  Umesh Singh Yadav, PhD         (Asst. Professor, Pokhara University)   +977-9846047094 

    Surya  Bahadur G. C., PhD        (Asst. Professor, Pokhara University)   +977-9846026556 

    Resham Paudel             (Asst. Professor, Pokhara University)  +977-9856033635 

     


